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Imagine this: you are a fourteen year old girl 
home alone and your parents have gone out. 
You’ve been told what to do - clean your 
room, fold the laundry. As you do those 
things you are aware that you are being 
watched by the security system cameras. A 
voice comes over the speaker. “Go to the 
hallway where we can see you on the 
camera.  Now, balance on one foot and don’t 
let the other touch the ground. Stay like that 
until we get home and remember, if your foot 

does touch the floor you will get a beating 
when we get there.”

Scrolling through my Facebook feed last fall I 
saw a post on Facebook from my cousin 
Brian. He had announced that he and his 
wife, Vanessa, were adopting. The post had 
some information about the child and a link 
so that people could donate money to cover 
the costs. 
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Donate money.  Wait, what?

Why is he asking for money?

Brian has a good job. He’s the pastor at 
Mineral Springs Baptist Church. He and his 
wife, Vanessa, own a nice home. They drive 
modest, but nice, cars. Their two girls are 
well dressed and attend a nice school. 

My reaction to his post was negative. “I have 
twice as many 
kids,” I thought.  
“Why should I give 
him my money just 
so can he have 
more kids?” Julia 
was put off and 
skeptical. “That is 
flat-out wrong,” she 
said. 

As it turns out, we 
had missed the 
point entirely.

Not long after he’d 
posted that Brian 
invited me to 
breakfast. I’d not 
seen him in quite a 
while so we caught 
up on our lives 
while we waited on 
our food. We talked 
about the normal 
stuff - jobs, kids, politics. Brian is a lot closer 
to our extended family than I am, so he filled 
me in on my aunts and uncles and other 
cousins. As we talked about the family I 
eventually asked the question.

“What’s up with this adoption?”

I’m not one to cry in public but that morning, 
sitting in a booth at Hilltop, I came pretty 
close. Later, when I told Julia, I couldn’t stop 
my lip from quivering. She burst into tears. 

Evelyn, the child that Brian and Vanessa are 
in the process of adopting, is originally from 
the Philippines. Although she is fifteen years 
old most people would think she’s eleven or 
twelve due to her small stature. She’s the 
youngest of four children. Her father and her 
brother were killed in an accident when she 
was seven months old, leaving her mother 
alone to raise three girls. Unable to make 
ends meet she sent Evelyn and her sisters to 
live with her grandparents. 

Shortly thereafter her 
grandfather passed away 
leaving the grandmother 
solely responsible for 
these three girls. Social 
Services was notified of 
potential endangerment 
and the older sisters were 
taken to an orphanage. 
Evelyn refused to go and 
remained with her 
grandmother. Unable to 
care for even one child 
the grandmother tried to 
locate Evelyn’s mother 
but had no luck, she had 
disappeared. Like her 
sisters before her (who 
had now been adopted) 
Evelyn was sent to the 
orphanage. 

In May of 2016 she was 
placed with a couple in 

the United States. Her new life here started 
with a trip to Disneyland. She met all the 
princesses and thought she’d found a fairy 
tale of her own. She had a mother and father. 
She was clothed and fed and had shelter. 
She felt loved. This was everything she had 
ever wanted.

But it didn't last. It wasn’t long before the 
foster parents began to abuse her. 

For twelve months she was waterboarded. 
She was burned. She was repeatedly 
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stabbed with sewing needles and 
thumbtacks. She was kicked, stomped, and 
punched. From being repeatedly hit in the 
head she developed cauliflower ear (like 
wrestlers get). In public the foster mother 
would pretend to whisper in her ear. But what 
she really did was bite her. 

They told her if she cried it would get worse. 
They told her all of this was training; that it 
was discipline. They told her it was okay, and 
she believed them. 

One afternoon the foster mother took her to a 
coffee shop. It was there that a woman 
witnessed her repeatedly kicking Evelyn 
under the table.  She then stabbed her hand 
with a sharp pencil before storming off to the 
bathroom. 

“Do you need some help?” the woman said 
when Evelyn was alone.

“No. I’ll be fine. Just pray for my mom please. 
She does this when she gets angry.”

Returning from the bathroom the mother 
could see that Evelyn had been talking to the 
woman. Enraged she punched her in the 
head. Right there in a coffee shop this foster 
mother punched her daughter in the head. 

The woman, now joined by the manager of 
the coffee shop, confronted the foster mother. 

“I’m her mother!” she yelled, “I paid $35,000 
for her! They told me I was getting a smart 
child, but instead I got a stupid one!” 

She smashed Evelyn’s hand, still bleeding 
from the pencil stab, with a coffee cup. “Let’s 
go,” she said, and she pulled her out the 
door. 

The woman and the manager filmed them 
leaving and got the car’s tag number. 

When the police arrived they didn't believe 
the story that Evelyn had been instructed to 

tell. They took her to the hospital where they 
discovered over 100 fresh puncture wounds 
on her chest. She had scars on her neck, 
scars on her thighs. They found scars along 
her arms and in her armpits. Marks on her 
ears and the nape of her neck from being 
pulled with pliers. 

Evelyn says now she thought they would 
have eventually killed her. 

Thank God for random women in coffee 
shops. Evelyn is safe in Brian & Vanessa’s 
home now and the former foster parents are 
facing charges of torture and mayhem. 

Not just abuse. Torture and mayhem. 

You see, Brian and Vanessa aren’t adopting 
Evelyn because they wanted to adopt her, in 
particular. True, they are deeply spiritual 
people who feel called by God to adopt. But 
the reason they are adopting Evelyn is 
because she needs to be adopted. This was 
not the child they were looking for and they 
weren’t quite ready to adopt, but she’s been 
through enough. She needs to be adopted 
now.  

That was the point Julia and I had missed in 
Brian’s Facebook post. 

I’m proud of Brian and Vanessa for having 
the strength and courage to bring Evelyn into 
their home. At a previous point in my life I’d 
considered adopting so I know just a little 
about it. I know that introducing a grown child 
into an established home is complicated. I 
know that children who have been through 
the foster system often come with a lot of 
baggage. I know there are other 
complexities.

And this goes back to something I wrote 
about last month - perception.  Things are not 
always what they seem. Where I saw a 
seemingly selfish person asking for money to 
help himself, there was actually a selfless 
person asking for money to help a child.
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EGO VERSUS 
EXPERTISE 
“Good morning, Mr. Price, this is Tom over 
here at Keller Williams. I’m calling about 
those two houses on Old Monroe Road. Are 
they still available?” 

It had been less than two hours since I’d put 
this listing in the MLS and my phone had not 
stopped ringing. We were selling two houses, 
side by side, as a package deal. The first call 
came within 15 minutes. Over the next 
couple of hours a dozen other realtors called 
saying they had interested buyers. Then the 
offers started coming in.  The first one was 
for the asking price, the next few were 
between one and two thousand over the 
asking price. By the afternoon we were 
several thousand dollars above asking. 

Awesome, right? After all, I’m paid to sell 
houses and here I am getting multiple offers 
for a property I’d just listed earlier that day. 
The owner had hired me, the real estate 
expert.  I’d given my expert opinion on the 
value of these two homes, I’d listed them, 
and now it looks like I’ve sold them.

So what’s the problem?

Expertise, in real estate, is a funny thing. 
Most every realtor I know claims to be an 
expert. And some really are, but most just 
say they are because that’s what they’ve 
been taught to say. At the Big Box 
Brokerages around the country the coaches 
and trainers preach the idea that you must 
present yourself to the public as an expert. 
So that’s what everybody does. 

I remember sitting in my very first training 
class, well over a decade ago, and the guy 
teaching it kept saying, “Remember, you are 
the expert.”  And I kept thinking, “Really?  I 

am? How can that be? I just got my license 
last week.” 

And yet, I put it on my first business card.  
Richard Price: Your Real Estate Expert.

It’s all over the place in real estate 
advertising. Just last week I was reading an 
article by Eric Verdi, a broker in Maryland, 
with whom I share a number of views on the 
state of the real estate industry. He’d been 
sitting on his couch when he noticed an old 
copy of Urbana Living sitting on the bottom 
shelf of his coffee table. It’s one of those free 
magazines you pick up, like Creative Loafing 
or The Union County Weekly. Flipping 
through it he saw a full page ad for a realtor, 
the headline said:

“Urbana Home Team.  Looking to Buy, 
Rent, or Sell in Urbana?  We are Your 

Local Urbana Home Experts!”

Out of curiosity Eric looked this broker up in 
his local MLS. Guess how many homes this 
agent had sold in the Urbana area?  Go on, 
guess. 

Zero. Not a single transaction completed in 
the area in which they were claiming to be 
the local experts. 

You might think that such deceptive 
advertising is the exception rather than than 
the rule. Sadly, it’s not. In the real estate 
business there is a pervasive “cult of 
expertise.”  Everybody is an expert, even 
when they just got their license last week. 

While they call it expertise I call it what it is: 
egocentrism. And the marketing companies 
that serve the real estate industry prey upon 
egos. 

If you follow me on Facebook you may have 
seen the video I posted a while back where I 
talked about flipping the script on 
telemarketers.  I mentioned that about three 
or four times a week I get calls from 
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companies offering to promote me. They 
pawn everything from magazine & billboard 
ads to digital marketing & search engine 
placement. 

Sometimes they are selling really strange 
things. For example one company calls me 
twice per year selling little signs that go on 
Harris Teeter grocery carts. “Now, Mr. Price,” 
they say, “we’re only working with one realtor 
per store so we’ll be able to position you as 
the expert for that Harris Teeter location.”

Position me. Never mind if I have any actual 
expertise in that area. 

The most egregious example of this type of 
advertising I’ve seen is The Essential Guide 
to Charlotte Real Estate, Insights from Top 
Experts which is published by Nations Media 
Group.  Every now and again I get an email 
from them promising to make me a best-
selling author, trusted authority, and celebrity 
in Charlotte. They do this by having a chapter 
in this book ghostwritten for me. They put my 
chapter in with a dozen or so more and 
publish the book on Amazon where they 
game the system so that the book becomes a 
“bestseller” for an hour or so. All of this with 
no requirement that I demonstrate any actual 
expertise on the subject.

But I do get to claim that I’m a best selling 
author!  My ego feels better already. 
 
Folks, the truth is, this type of advertising is 
everywhere. With marketing practices like 
this it’s no small wonder that Realtors are 
consistently rated as being untrustworthy.  

But back to these two houses. My phone has 
been ringing off the hook and I’ve got multiple 
offers. All good, right? For the typical realtor 
this is a marketing goldmine. I can see the 
full page ads and Facebook posts as soon as 
the contract is signed:

Sold in only 2 hours for 17% more than 
the asking price!

Not me. 

Based on the conversations I’ve had and the 
offers I’ve received, I know that I’ve made a 
mistake. I’ve undervalued the properties and 
now I have a choice to make. I can either call 
the owner and tell them it’s sold or I can 
admit to my mistake and fix it.

I called the seller. 

“Hey, listen, I’ve got a bunch of offers on 
these houses but I think we need to reject 
them all and increase the price by $25,000.”

“Are you crazy?” she says.

“No, not crazy” I said, “but I have made a 
mistake.”

This wasn’t a fun call to make. It would have 
been far easier to call her with news of 
multiple offers. After all they trusted me, they 
had done everything I said to do. I could have 
easily told them to “sign here.” The houses 
would have been sold, they would have been 
happy, and I would have $12,000 in my 
pocket. 

Even less fun was calling the agents who’d 
made the offers, particularly those who had 
offered more than the initial asking price. “I’m 
sorry,” I had to say, “I totally undervalued 
these so I have to reject your offer and let 
you know we are increasing the price.” It was 
an absolute embarrassment.  

As happy as my folks would have been 
selling it in a day, they were even happier to 
sell it for $25,000 more a couple of days later. 
I’m pretty happy about that too.
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Door Knocking - Why Is This Even A Debate? 
Can I ask a question? Answer me honestly. Do you like it when a door-to-door salesman 
knocks?  If you do, if you honestly enjoy a stranger knocking at your door, this section is 
not for you. But, if you are like me and you despise strangers at the door then let me ask 
another question. 

See this?  It’s from one one of the largest realtor groups on Facebook. Most of the 
members are from Big Box Brokerages. Why in the world is this even a discussion?

The question is, “If you 
are knocking on doors 
to solicit business in a 
neighborhood that has 
no soliciting signs what 
do you do?”

Isn’t the answer 
obvious? It is clear that 
the owner of the home 
has said, “Please do 
not knock on my door!”

Apparently not. Most of 
the 166 comments that 
followed have the same 
answer.

“Door knocking works, 
so just ignore it.”

And they are dead 
serious. The few 
dissenters that pop up to defend the rights of a homeowner who has clearly set forth their 
desire by posting a sign are castigated. 

Here’s my favorite reply: “It’s fine. You’re not soliciting anything if you’re coming from 
contribution. If your door knocking is to provide a market update or something of “value” 
then you’re just stopping by to meet your neighbor.”

Say what? I don’t understand how these folks can possibly expect anyone to believe they 
they are not selling anything. To be honest, I wonder if they believe it themselves. 
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Something to crow about. Vintage Epiphone Texan Me and mini-me. 

What I’m Reading 
Have you ever thought that the world was a better place before Facebook? Do you lament the rise 
of email and miss the good old days of hand written letters and typed memos? Have you ever felt 
out of place because you prefer an old-fashioned book while everyone around you reads on an 
iPad or Kindle?

Worse yet, have you ever felt distracted by your phone? 
Has your phone ever felt less like a productivity tool and 
more like a compulsion? 

Do you ever try to get deep into a book only to find your 
mind pinging around like a pinball? 

In The Shallows Nichols Carr uncovers some fascinating 
research that explores the state of the modern human 
psyche as it pertains to our ever expanding use of digital  
communication and exploration. 

Going back as far as the invention of clocks and maps 
Carr traces the evolution of human thought process 
forward to modern times. While fully acknowledging the 
beneficial aspects of the Internet he discusses the 
irrefutable downsides. 

I had expected a through bashing of all things Internet 
which would have thoroughly suited my preconceived notions. And while the author does present 
compelling evidence that page after page of hyperlinked text, short videos, and catchy headlines is 
forever changing human cognition his objective is to make us aware, not afraid. 

This book is easy to read but not exactly a page turner. I found it occassinsaly hard to follow and 
ended up reading it in bit and pieces. Indeed Carr himself notes the irony of trying to concentrate 
on a book when physiological changes to our brain, resulting from the rise of the Internet, have 
made concentrating on books somewhat difficult . 

Follow Me On Instagram @therwprice
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In This Issue

We humans are capable of great things. However, no matter how much I’m inspired by the heights 
of human achievement I remain baffled at the depths of human depravity. Nothing demonstrates 
this more than the abuse of children which is often closer to home that we know. It’s a heavy 
subject but one that can’t be ignored. To balance it this month we’ll also discuss the culture of 
expertise in real estate, tactics for knocking on doors in the face of no solicitation signs, and what’s 
happening to our brains from all that Internet. 
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